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ICROSSING MEASURES SOCIAL IMPACT

OF CHANNEL 4'S DISARMING BRITAIN SEASON

OVERVIEW SOME OF OUR CLIENTS:
STRATEGY
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using iCrossing’s proprietary web mapping platform,
NetworkSense Mapping, which was used to draw a visual
map of Channel 4’s online communities, providing an
illustrative representation of what its audience looks like
around the Disarming Britain season.

In addition, iCrossing set-up a shared internal blog with
Channel 4, which was used as a collaborative workspace
where both teams can record examples, insights and
links to related content.

SOLUTION

The solution that iCrossing developed incorporated a large
number of activities including:

¢ advanced web analytics
e social media monitoring
* sentiment analysis

¢ linguistic analysis (what search terms people were using
and language used on blogs, forums and social networks)

¢ ethnography — analysis of behaviours in social spaces
such as Bebo

e strategic analysis and recommendations

KEY FINDINGS

iCrossing’s connected approach to research into user
engagement across multiple platforms and diverse media
delivered a number of strategically important findings,
including:

e Communities engaging in conversations were diverse,
from hip-hop and grime networks through to fashion,
lifestyle, and swingers’ sites

e In general, conversations focused on social issues
rather than the series or individual programmes

® The trailer was ‘the star’ of the season and generated

a high volume of conversation and opinion online,
highlighting the differences between approaches to online
media and content and context of TV

* The Bebo profile proved a success, but as a result of a
sustained community interest in issues relating to street
violence, as opposed to peaking around programme
activity

® “Cherie” and the strength of anti-Blair sentiment
eclipsed discussion of wider issues in relation to The
Street Weapons Commission, but raised its profile in
news reports

® Peak in traffic to Channel 4 site properties was around
June 30th, shortly after the second episode of the Street
Weapons Commission and ‘Kids, Knives and Broken
Lives’ aired

¢ In general, discussion sentiment around the season was
mixed, but largely neutral or positive. The high proportion
of neutral sentiment can be accounted for as much
discussion focussed not on the season or

* The season itself was discussed in niche forums, most
often in ‘off-topic’ threads. Typically, this constituted an

open question as to whether other community members
had watched any of the programmes
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WORKING TOGETHER

Jason Ryan, head of user experience at iCrossing,
comments: “This was a fascinating project to

be involved in, as it brought together so many
measurement techniques across multi-channel
programming content. We developed a deep
understanding of the on and offline networks and
communities affected by gun and knife crime, and
provided information which we feel will be invaluable
for programme planners and developers in the future. It
was a truly innovative project which will hopefully pave
the way for many others.”

Sue Gray, head of corporate research of Channel

4, adds: “This pioneering project involved a team

from across the channel (programming, new media,
marketing and research) and aimed to explore the
impact of a multi-platform public service initiative.

It has provided much food for thought, particularly
highlighting the power of this methodology for mapping
the diverse communities which are engaging with major
social issues online.

“iCrossing’s engagement model lays the groundwork
for understanding, articulating and capturing the
different layers that comprise online engagement. The
complexity of researching multi-platform activity was
thoughtfully explored and has given us a solid base from
which to move forward.”
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