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‘Social Computing is not a fad. Nor is 
it something that will pass you or 

your company by. Gradually, Social 
Computing will impact almost every 
role, at every kind of company, in all 

parts of the world.’

Forrester Research, Social Computing - How Networks 
Erode Institutional Power, And What to Do About It

http://www.forrester.com/Research/Document/Excerpt/0,7211,38772,00.html
http://www.forrester.com/Research/Document/Excerpt/0,7211,38772,00.html


What is Social Media? An e-book from Spannerworks
www.spannerworks.com/ebooks

4

Introduction
Thanks for downloading this e-book. We’ve written this as a 
short, sweet summary of the phenomenon called social 
media. It’s an unashamedly straightforward work, intended 
to give you a brief overview of the story so far in social 
media, maybe fill in a few gaps and act as a reference guide 
for you. 

It’s intended for anyone really, but will be most useful to 
people working in media, marketing and communications. 

This is the first edition of What is social media? Things move 
fast in this world, so we expect this e-Book to need updating 
every now and again. Check www.spannerworks.com/ebooks
for the latest edition.  

So how big a deal is social media?
Well very big indeed, if we are just going to look at the 
numbers. When this eBook was last updated (January 2007) 
there were: 

More than 63 million blogs being tracked by Technorati, a 
specialist blog search engine. According to the same 
company, the number of blogs it tracks have doubled at 
least every six months for the past few years

More than 100 million videos a day being watched on video 
sharing website, YouTube

107 million members of social network MySpace

http://www.spannerworks.com/ebooks
http://www.technorati.com/
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What is social media?
OK, let’s start with a working definition and go from there. 

Social media is best understood as a group of new kinds of 
online media which share most or all of the following 
characteristics:

Participation: social media encourages contributions and 
feedback from everyone who is interested. It blurs the line 
between the concept of media and audience. 

Openness: most social media services are open to feedback 
and participation. They encourage voting, feedback, 
comments and sharing of information. There are rarely any 
barriers to accessing and making use of content – password 
protected content is frowned on.

Conversation: whereas traditional media is about 
“broadcast”, content transmitted or distributed to an 
audience, social media is better seen as conversational, two-
way. 

Community: social media allows communities to form 
quickly and communicate effectively around common 
interests – be that a love of photography, a political issue or 
a favourite TV show.  

Connectedness: Most kinds of social media thrive on their 
connectedness, via links and combining different kinds of 
media in one place.  
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Basic types of social media
At this time, I think that there are basically six kinds of 
social media. Note though that innovation and change are 
rife in social media.

The most common kinds of social media are blogs, social 
networks, content communities (sometimes called
folksonomies), wikis, podcasts and forums.  You may have 
heard of many of these, and we’ll go into a little more depth 
on these later, but here are some one line descriptions to be 
going on with: 

Blogs: perhaps the best known form of social media, blogs 
are online journals, with entries appearing with the most 
recent first. 

Social networks: these websites allow people to build 
personal websites and then connect with friends to share 
content and communication. The best known example of a 
social network is MySpace, which has over 107 million
members.

Content communities: communities which organise and 
share particular kinds of content. The most popular kinds of 
content communities tend to be around photos (Flickr), 
bookmarked links (del.icio.us) and videos (YouTube). 

Wikis: these websites allow people to add content to or edit 
the information on them, acting as a communal document or 
database. The best-known wiki is the online encyclopaedia
which has over 1.5 million articles published in English alone.

Podcasts: audio and video files that are available by 
subscription through services like Apple iTunes.

Forums: areas for online discussion, often around specific 
topics and interests. Forums predate the advent of the term
‘social media’ and are a powerful and popular element of 
online communities.

http://en.wikipedia.org/wiki/Blogs
http://en.wikipedia.org/wiki/Folksonomy
http://en.wikipedia.org/wiki/Podcast
http://en.wikipedia.org/wiki/Internet_forum
http://www.flickr.com/
http://del.icio.us/
http://www.youtube.com/
http://www.apple.com/itunes/










http://earth.google.com/
http://traintimes.org.uk/map/
http://www.wayfaring.com/maps/show/4698




http://www.youtube.com/watch?v=Wec3GCdV7yY
http://www.youtube.com/watch?v=OVGZRmK7E1Q
http://www.youtube.com/watch?v=KIWsMKZt3Eg






http://www.iaindale.blogspot.com/
http://5thnovember.blogspot.com/


http://www.bloglines.com/
http://www.rojo.com/today/
http://www.newsgator.com/home.aspx
http://www.technorati.com/
http://blogsearch.google.com/


http://en.wikipedia.org/wiki/Main_Page
http://www.wikipedia.org/


http://www.wikia.com/wiki/Wikia
http://www.wikihow.com/Main-Page
http://en.wikinews.org/wiki/Main_Page
http://www.jot.com/
http://www.socialtext.com/


https://www.channel4radio.com/




http://www.wikihow.com/Start-Your-Own-Podcast
http://podcasts.yahoo.com/
http://www.wikihow.com/Start-Your-Own-Podcast


http://www.boardtracker.com/


http://www.myspace.com/


http://bebo.com/
http://www.linkedin.com/


http://www.flickr.com/


http://youtube.com/
http://digg.com/




http://del.icio.us/
http://www.last.fm/


http://secondlife.com/




http://www.spannerworks.com/our-services/natural-search-optimisation/
http://www.spannerworks.com/our-services/paid-search-ppc/
http://www.spannerworks.com/our-services/social-media/
http://www.spannerworks.com/about-us/spannerworks-management/
http://open.typepad.com/open/
http://www.spannerworks.com/knowledge-tools/search-sense/
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